FILM PRODUCTION HOUSe



THE BOY WHO CRieD WOLF

TO WARN FARMERS OF IMAGINARY

LAUGHRD AT THe SIGHT Of
FARMERS RUNNING.

OF COURSE, WHEN THE ReAL
WOLF COMES NO ONE
BeLIeVeD His CRieS




WHETHER THEY ARE REAL OR THEY mimiC Some
SPeCies ALWAYS GeT THe ATTeNTION Of THeIR TARGET AUDIANCE

DRONGOS
ADJUST THRIR CALLING BEHAVIQUR
DEPENDING ON THRIR AUDIENCE.

THE WITTY DRONGO @VeN GOeS ONe STeP FURTHER..
THRY KReP A TRACK OF PRRVIOUSLY TARGETED AUDIANCES
AND VARY THEIR ALARM CALLS ACCORDINGLY!




THE FORK TAILED DRONGO IS CERTAINLY ON@ OF THE
MOST INTERESTING AND CHARISMATIC BIRDS IN THE BUSH.

ALTHOUGH THeY HAVE ONLY BLACK COLOURATION , THRIR CHARACTER
SURELY MAKES UP FOR ANY LACK OF COLOUR ON THRIR BODIS

THUS WE CHOOSE DRONGO TO REPRESENT THE COMPANY!
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KNOWS THEIR TARGET AuDience
WeLL AND MImiCS THEIR CALLS
ACCORDINGLY

WITTY

THERE IS MORE TO DRONGOS .

CAN MIMIC ALMOST 51 CALLS
OF DIFFERENT SPECIES

DIVERSe

SILENTLY PERCHED ON TOP

OF THE TReE, IS A VERY GOOD
OBSERVER AND ASSeRTS HiS
TERRITORY WeLL

VIGILANT

TAILALLOWS IT TO BALANCE
TSeLF IN HIGH Speep
AS WeLL AS LOw Speep

BALANCE




HOW ARE THEY RELEVANT TO A PRODUCTION HOUSE OR FILM MAKING?

DRONGO CAA KI KINDLE
KNOWS THEIR TARGET AUDIeNCe (NOWS THEIR TARGET

WeLL AND MIMICS THEIR CALLS AUDIeNCe weLL AND mAKE
ACCORDINGLY FILMS ACCORDINGLY

YOUTH GLOBAL FAMILY




HOW ARE THEY RELEVANT TO A PRODUCTION HOUSE OR FILM MAKING?

DRONGO KAA KI KINDLE

CAN MIMIC ALMOST 571 CALLS THEY MAKE MATERIAL IN DIFFERENT GENRES LIKE

OF DIFFERENT SPECIES DOCUMENTRIES, FILMS &DOODLE PORTALS
DIVERSe

DOCUMENTRIES ~ FILMS DOODLE PORZA
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HOW ARE THEY RELEVANT TO A PRODUCTION HOUSE OR FILM MAKING?

DRONGO KAA KI KINDLE

SILENTLY PERCHED ON TQP VIGILANT OF THE MARKET

OF THe TRee, IS A VERY 600D TRENDS AND THEIR POSITION

OBSERVER AND ASSeRTS His N T

TERRITORY WeLL

- WORLD
VIGILANT HOLLYWOOD CINEM BOLLYWOOD
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HOW ARE THEY RELEVANT TO A PRODUCTION HOUSE OR FILM MAKING?

DRONGO KAA KI KINDLE
TAIL ALLOWS IT TO BALANCE VIGILANT OF THE MARKET
TSeLF v HigH SpeeD TRENDS AND THEIR POSITION
AS WeLL AS LOW SpPeep INIT
316
BALANCE OW

B UDGET JDGET




50

DRONGO [T 13..

50 WHAT SHOULD OUR NAME BE?

KOTWAL BOLTOY KOTWAL CHA ADDA KRUD@ KOTWAL KOTWAL K| KINDLE
KOTWAL NAMA KOTWALI KATHA KLASSY KOTWAL KOTWAL ROCKS!
KOTWAL HAAZIR HAIN ~ KiSSe KOTWAL ke KOTWAL CHA KILLA KAKORI KE KOTWAL
SOME MORE...
KALKALCHI KAARI KURUVI KOTWAL KAAKA KOSHI
( SINDHI) (TAMIU) ( MARATHI) (MALAYALAM) ( GUJRATI)

WANTING A YOUTH CONNECT AS WELL AS
KAA K

WELLTO FORM A* CONTEMPORARY IMAGE

(INDLE

AS KINDLE ALSO R@PRESENTS TO IGNITR, TO eNLIGHTeN



(AA K| KINDLE
DESIGN EVOLUTION

Chaptetd
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Drongo emerging from fire to represent The idea is harnessed in the heat of Ready with a story, drongo is diving back into
thought / idea/ kindle sun/film reel its kindle/technology/film screen
The drongo’s different moods - The drongo’s different moods - The drongo’s different moods -
witty vigilant balance

KAA KI KINDL@

KAA Ki KINDL@

kyunki black bhi colourful hota hain

Sitting above kindle, going beyond Open to new perspectives, turning Adding the tag line to the final unit
the kindle vertical to horizontal



COMPOSITIONS




COMPOSITIONS WITH FONTS

f e XL kaa ki kindle XL i

dende kincl /e
K (AA I KAA 4 KAA

i 0] )

(INDLE KinDLe KINDLE
{KAA Ki KiNDL@ f (AR {KHH K| KINDLE
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CINDLE




COMPOSITIONS WITH FONTS

KAA Ki KINDLE .
{ [ [ KAA KI KINDLE

KAA Ki KINDLE
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KAA KI KINDLE

kYUnki bLaCk bhi COLOUr£uUL hO+d hdin




SCAUING

[ KAA Ki KiNDLE [ KAA Ki KiNDLe { KAA KI KINDLE



GREYSCALE

{ KAA KI KINDLE { KAA KI KINDLE



[ KAA Ki KiNDLe

f KAA Ki KiNDL@ { KAA Ki KiNDLE




{ KAA Ki KiNDLe




KAA KI KINDLE




KAA KI KINDLE
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APPLICATION 5
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dirccied by Aanand L Rai
produced by Shailesh R Singh  Vinod Bachchan Surya Sonal Singh

Celebrate a perfect mismatch
In Theatres Feb 25"
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Like us at &3 / YehJawaaniHaiDeewani
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The MUEE Group
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' BABIES A US
R Ly ‘ The Baby Sepersiore
VT N H-EB)

4
shaws

S FARMERS MARKET

SAFEWAY

Ingredients for life..

CenarfUartkzr— UlRgmMans

helping you make preat meals easy

Hismgg Kullcm FIT @
e LUNDS BYERLY'S

Jewel-Osco




KAA KI KINDLE

THANK YQU!
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